
Department of Commerce 
 

Vision: 
 

To develop complete growth of students and faculty members and to kindly enhance  their 

advanced  and essential skills and spirit in the fields of value based education, Community 

development with society orientation, placement to facilitate vertical mobility,  
identification of entrepreneurial trails and knowledge enhancement with a scientific 

temperament. 
 

Mission: 
 

• To create an ambience for conductive high quality, affordable, innovative, value based 

research oriented commerce education with experimental learning process for an Overall 

personality development and leadership qualities. 
 

• To develop entrepreneurial ability in students. 
 

• To develop human resource to act as think for the business sector. 
 

Program objectives 
 

• To cater to the manpower needs of companies in Accounting, Taxation, Auditing, 
Financial analysis and Management.

  

• To develop business analysts for companies, capital markets and commodity markets.
  

• To prepare students to take up higher education to become business scientists, researchers 
consultants and lecturers, with core competencies.

  

• To develop human resources to act as think tank for Business Development related issues.
  

• To develop entrepreneurs.  

• To develop business philosophers with a focus on social responsibility and ecological 
sustainability.

  

• To develop IT enabled global middle level managers for solving real life business problems 
and addressing business development issues with a passion for quality competency and 
holistic approach.

 

• To develop ethical managers with interdisciplinary approach.
  

• To prepare students for professions in the field of Accountancy - Chartered Accountancy, 
Cost and Management Accountancy, Company Secretary, Professions in Capital and 
Commodity Markets, Professions in life and non life insurance and professions in Banks by 
passing the respective examinations of the respective professional bodies.

  

• Also to develop the students for competitive examinations of UPSC, KPSC, BSRB, Staff 
Selection Commission, etc.

 

 
 

 

 

 



MONETARY SYSTEM 

 

TOTAL HRS-60   
Sem-I 

 

 

COURSE OBJECTIVE 
 

The objective of this subject is to familiarize the students with regard to structure, 

organization and working of financial system in India. 
 

• To make them understand the meaning ,types of classification and working pattern of 
MS.  

• To introduce the various types of banking and non banking financial institutions.  
• To make them aware of the role of commercial banks and reformative policies.  
• To familiarize the different regulatory institutions concerned to stock and money 

market.  
• To know about different financial services offered by financial institutions. 

 

Course outcome  
• They are able to understand and classify different types of money market.  
• They know about different types of banking and non banking financial institutions.  
• They know about importance of commercial banks and reformative policies.  
• They are able to recognize the role and functions of RBI and SEBI as a regulatory 

institutions.  
• Students know about the different types of financial services and if importance in 

economic development. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



 

INTERNATIONAL BUSINESS  
 
TOTAL HRS-60   
Sem-I 

 

 

COURSE OBJECTIVE 
To familiarize the students with International Financial environment, instruments and institutions. 

 
 To make students understand the fundamental terms and concepts and issues involved 

in international business.  
 To provide students the information about the Forex markets and its 

intermediaries, components and methods of balance of payments.  
 To create awareness about instruments in the international financial markets. 

 To analyse foreign exchange risk and its efficiency. 

 To provide knowledge about international financial institutions and liquidity. 

 

Course outcomes: 
 

• Students were able to secure better understanding about fundamental terms and 
concepts and issues involved in international business.  

• Students have learned the working of Forex markets and its intermediaries, components 
and methods of balance of payments. 

 

• Students are aware of the instruments in the international financial markets. 

• Students are able to analyse foreign exchange risk and its efficiency. 
• Students have got an idea about international financial institutions and liquidity along 

with portfolio management 
  

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

MACRO ECONOMICS  

 

TOTAL HRS-60   
Sem-I 

 

 

COURSE OBJECTIVE 

• Students will be able to explain the concepts of opportunity cost, trade-offs, and the benefits 

of exchange. 

• Students will be able to demonstrate knowledge of the laws of supply and demand and 

equilibrium; and apply the supply and demand model to analyse responses of markets to 

external events. 

• Students will be able to explain the concepts of gross domestic product, inflation and 

unemployment, and how they are measured. 

• Students will be able to explain the circular flow model and use the concepts of aggregate 

demand and aggregate supply to analyse the response of the economy to disturbances. 

• Students will be able to describe the determinants of the demand for money, the supply of 

money and interest rates and the role of financial institutions in the economy. 

• Students will be able to define fiscal and monetary policies and how these affect the economy 

• Students will be able to identify the causes of prosperity, growth, and economic change over 

time and explain the mechanisms through which these causes operate in the economy. 

COURSE OUTCOME. 

• By the end of the course, students will be able to apply supply and demand analysis to 

examine the impact of government regulation. 

• By the end of the course, students will be able to explain and calculate price elasticity of 

demand and other elasticities. 

• By the end of the course, students will be able to demonstrate an understanding of producer 

choice, including cost and break-even analysis. 

• By the end of the course, students will be able to compare and contrast common market 

structures, including perfect competition and monopoly. 

• By the end of the course, students will be able to apply microeconomic principles and models 

to define and address market failures; and to describe issues such as wage inequality, 

environmental protection or other policy matters. 

 

 

 

 

 

 

 

 

 

 

 

               



       INFORMATION SYSTEM AND COMPUTERS  
 
 
TOTAL HRS-60   
Sem-I 

 

 

COURSE OBJECTIVE 

 To study the basic principles computer applications. 

 To understand the fundamentals business application in computer. 

 To understand the various application business.  
 To understand Data Base Management System, Information System, Microsoft office and 

E-commerce. 
 
Course outcomes: 
 
At the end of this course, the students are able to: 
 

 Conclude the practical and ideal characteristics of E- Business. 

 Explain and design account package problems. 

 Compare the business application into Computer. 

 Explain the process of problem solving in computers. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

ADVANCED FINANCIAL MANAGEMENT 

 

 

 

Total no of hours-60 

SEM- I 
 
 

 

COURSE OBJECTIVE: 
 

The objective of this subject is to acquaint students with the accounting concepts, tools and 

techniques influencing Business Organizations  
Course Objectives: 
 

• The objective of this subject is to make the students the understand accounting 

Concepts and techniques influencing business organisations.  
• For making the students to learn and preparation of accounts in financial terms and 

aspects.  
• To enable the students to learn converting single entry into double entry system of 

accounting, preparation of financial statements.  
• To make in depth study on how Hire purchase system is used to acquire assets in 

business use.  
• To know how the Royalty accounts are prepared and preparation of accounts.  
• For enabling the students of converting partnership into Limited company. 

 
Course Outcomes: 
 

• Students to make capable in preparation of final accounts of a company.  
• Able to solve the trial balance by preparation of final accounts of a company.  
• Student are capable of preparing final accounts, hire purchase accounts, royalty 

accounts.  
• To make them solve in conversion of accounts from single entry into double and 

partnership into limited company.  
• Students have knowledge of converting partnership firm into limited company. 

 
 
 

 

 

 

 

 

 

 



 

 

HUMAN RESOURCE MANAGEMENT 

TOTAL- 60HRS  
 

SEM-I 
 

COURSE OBJECTIVE 
 

The objective is to familiarize the students with concepts and principles of Human Resource 
Management.  
• To understand the meaning and importance of HRM .  
• To learn the process of HRM planning. in detail .  
• To make them understand the selection and recruitment process.  
• To teach about training methods, induction its benefits and objectives.  
• To familiarize with different Methods of performance appraisal and its importance.  
• To make them aware about promotions.  
• To have knowledge on human resource development and knowledge management. 

 
 

COURCE OUT COMES 
 

•  Students are able to answer about the concept of HRM . 
 

• Students are able to analyse HR planning.  
• They learn about different recruitment and selection process of HRM  
• They learn about basis of promotions and transfers.  
• Students are able to answer HRD , knowledge management. 

 

 

 

 

 

 

 

 

 

 



 

COMMUNICATION SKILLS 

 

 
Total hrs-60 

SEM – I   
 

 
Course OBJECTIVE 

 

 To Study about attitude and emotional intelligence.  
 To study about vision, goal and time management.  
 To study about creativity and its importance.  
 To learn about communication skills  
 To familiarize the student about career planning and counselling 

 
 
 

Course Outcome:  
 Able to understand about the attitude and its importance  
 Able to set goals and also learn how to achieve the goals  
 Able to use the techniques of creativity.  
 It helps the students to select the strategies and tools to build relationship in 

professional and career development.  
 It helps to assess the selection and implication of current & emerging technologies on the 

quality in professional lifestyle.  
 Helps the students to increase their communication skills.  
 Students are aware of different careers and also able to choose a suitable career. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

INDIAN BANKING 

 

 

 

TOTAL HRS-60  
 

SEM-II 
 

OBJECTIVE 
 

The objective is to familiarize the students to understand the law and practice of banking.  
Course Objectives:  

 To make the students understand the with real world banking.  
 To make them Identify the relationship between Banker & customer  
 To make student different types of bank accounts and procedures to open bank 

account  
 Identify the Negotiable instruments used in banks .  
 To familiarise the students to apply for different kinds of borrowing facilities granted 

by bank 

 

Course outcome:  
 Students understood the concept of banking system and functions in India  
 . They gained the practical knowledge on opening of an Bank account by visiting banks  
 They learned about how to use the Negotiable instruments.  
 Students gained the knowledge and skills by undertaking assignment 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

RISK MANAGEMENT  

 

 

 

TOTAL HRS-60  
 

SEM-II 
 

COURSE OBJECTIVE 
 

:• Conduct a comprehensive assessment of associated physical, reputation, emotional, financial, and 

facilities risks 

 • Provide a realistic assessment of those risks along the risk management matrix (probability and severity)  

• Conduct a comprehensive exploration and examination of options for mitigating actions  

.• Select the most appropriate mitigating actions for each risk 

 • Develop contingency and crisis response plans 

 • Consult with “campus experts” in planning 

 • Communicate risk management plan to other constituents of event 

 • Implement event according to pre-established risk management plans  

• Document and evaluate outcomes of risk management plans 

 • Internalize the value of risk management 

 • Articulate the value of risk management 

COURSE OUTCOME 

• To provide an understanding and an appreciation of the principles and practices of risk 

management in order to enable production of the optimum strategy for the handling of risk in an 

organisation. Learning Outcomes: At the end of the course, student should be able to  Identify and 

categorise the various risks face by an organization 

• Explain the various risk control measures available; 

• Suggest ways to finance risk 

• Design a risk management program for a business organization. 

• . Apply the insurance mechanism in risk management. 6. Describe the management of international 

risk. 

 

 

 
 

                      
 
 



 

                                ADVANCED E-COMMERCE AND MOBILE COMMERCE   
Total hour-60  
 SEM -II 

 

 

COURSE OBJECTIVE: 
 
The objective of the subject is to familiarize the students with E- Commerce models and Tally 

• To enable students of E-commerce and E-Business Importance in Business.  
• To make students understand the Modern Business by utilisation of Technology in 

Business.  
• To Know different Models of E-Business and various Technology used in business 

which make business ease.  
• To have a study over Hardware and Software components used in business and how its 

developed in business.  
• To have detail study of Tally accounting software in business for students to make them 

understand The need of Tally in Business applications.  
• To prepare the various reports in Tally by using accounting software in Business for 

students.  
• To have a better understanding of Electronic business. 

 
 

Course Outcomes: 
 

• Students understand the Difference between Traditional and Modern commerce.  
• Have a practical knowledge about the Impact of E-Commerce in Present Era.  
• Students understand the software and Hardware tools of E-Business.  
• To have the knowledge about the Tally Accounting Software which are used in the 

Business for maintaining the Accounts.  
• Understand the students How the E-Commerce Revenues are Earned and different 

models.  
• Students to have enough knowledge about the Electronic commerce by various aspects. 

 
 
 

 

 

 

 

 

 

 



 

 

 

 

                                                BUSINESS RESEARCH METHODS 
 

 

Total hrs-60 

SEM- II 

 

 

OBJECTIVE 
 

The objective is to create an awareness of the Process of Research, the tools and techniques 

of research and generation of reports  
Course objective : 
 

 To familiarise students in research and its types. 

 To make them understand about primary data and secondary data.  
 To familiarise the students with the techniques of hypothesis and tests like anova and chi 

square.  
 To enable the students to gain practical knowledge of report writing  
 Students will gain the practical knowledge about questionnaire by undergoing 

assignments. 
 
Course outcome: 
 

 Students are aware of the concept of research and types of research. 
 

 Students understood how to develop a research design and method including 
ethical implication . 

 Students have knowledge about literature  review and research proposal.  
 Students learned practical knowledge of hypothesis and tests by taking sample size of 

their own.  
 They learn how to prepare reports in technical academic and bibliography . 

 

 

 

 

 

 

 

 



 
 
 
 
               OPERATIONS RESEARCH AND QUANTITATIVE TECHNIQUES  
 
Total hrs-60 

SEM- II 

  
 
Course Objectives: 
 

1. To design new simple models to improve decision making and develop critical 
thinking and optimization of linear programming problem.   

2. The main objective of transportation problem solution methods is to minimize the cost or 
the time of transportation.   

3. The assignment problem is a special type of transportation problem who’s the objective is to minimize 

the cost or time of completing a no of jobs by a no of passes.   
4. Network analysis (CPM/PERT) to minimize the total project cost, idle resource, production 

delays, interruptions and conflicts, total project duration.   
5. Game theory is an approach to understanding human behaviours that conceives of 

decision makers as player in games and. It teaches how to handle competitive 
situations.  

 
Course Outcomes: 
 
Student will be able to. 
 

1. Tell the definition history, applications, limitations and characteristics of OR and 
modulate the linear programming problems and solve by Graphical method, simplex 
method and solve by artificial variable techniques.   

2. Write mathematical formulation of T.P. and to find the initial basic feasible solutions by 
different methods and techniques.   

3. Write mathematical formulation of assignment problems solving assignment problem by 
different method of different cases.   

4. Construct network for large projects and solving problems by CPM & PERT.   
5. Solve two person zero sum games and find saddle point & value of the game by 

maximum-minimum principle and solving the problem of mixed strategies & without 
saddle point. And solving games by dominance property.  

 

 

 

 

 

 

 



 

                                                BUSINESS MARKETING   
 

Total hrs-56 HRS 

Sem-I 
 
 

 

COURSE OBJECTIVE: 
 

The objective is to familiarize the students with the principles of marketing and focus them 

towards Marketing and Management of Services’ 
 

 To familiarize the students with principles or marketing and focus towards marketing 

and management services.  
 To gain comprehensive awareness of behaviour of customers  
 The focus of course is to identify the recent developments in marketing strategies  
 To understand the basic concept and process of CRM, BPO, KPO  
 To able to analyse the digital, target, e-business, and various recent trends of marketing. 

 

 

 

 

Course outcome 
 

 Students can identified the producer /Distributors of the organization in which stage of the 
product life cycle and position.  

 Students are able to know strategies for development of a product.  
 Students are aware of consumer behaviour for the product of customers choice.  
 Students able to gain basic knowledge of develop in advertisement copy for a product. 

 

 

 

 

 

 

 

 

 

 

 



 

                                                MICRO FINANCE   
 

Total hrs-60 HRS 

Sem-II 
 
 
COURSE OBJECTIVE: 

 

   By the end of the program, students should: 

• Understand the manner in which microfinance may be utilized to accelerate the expansion of local 

microbusinesses; 

• Be familiar with the process of finding loan recipients and delivering a microfinance pitch; 

• Be knowledgeable about the benefits and controversies of microfinance in modern economies; 

• Have a general understanding of measuring the effects and value of individual microloans to businesses; 

and 

• Be acquainted with the Kiva Zip microfinancing website that is used to fulfil the microloans and its 

corresponding application process, with emphasis in public profile creativity 

 

 Course outcome 

By participating in this program, students have the opportunity to: 

• Acquire communication and presentation skills to explain the project to local businesses and identify 

candidates 

• Learn how to utilize economics, business and finance skills to promote small-business success 

• Learn about effective teamwork 

• Learn how to implement analytical problem-solving skills in complex environments 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

                                BUSINESS ETHICS AND CORPORATE GOVERNANCE 

 

TOTAL HRS- 56  

SEM-III  
 

Course OBJECTIVE 
 

The objective is to provide basic knowledge of business ethics and values and its relevance in 

modern context.  
• To know the Basics of Ethical values in business To be followed.  
• To make them understand the Corporate social Responsibility undertaken by the 

Business.  
• To Study about personal ethics  

To make the students understand ethics in management  
• To Learn about Corporate Culture .  
• To study about Corporate Governance  and how it will help the business . 

 
 

 

Course Outcome: 
 

• Understanding the Moral values and ethical principles followed in the business.  
• Student have learnt the Corporate Social Responsibility.  
• Student have understood  the difference between good and bad in business.  
• To be able to analyse the ethical and moral values  in management  
• Understood the concept of Corporate culture.  
• Gain knowledge in corporate governance.  

. 
 

 

 

 

 

 

 

 

 

 



 

 

 

 

                                             CORPORATE FINANCIAL REPORTING  

 

TOTAL HRS- 60  

SEM-III  
 

COURSE OBJECTIVE 
 

• Recognize and understand ethical issues related to the accounting profession. 

• Prepare financial statements in accordance with Generally Accepted Accounting Principles. 

• Employ critical thinking skills to analyse financial data as well as the effects of differing financial 

accounting methods on the financial statements. 

• Effectively define the needs of the various users of accounting data and demonstrate the ability to 

communicate such data effectively, as well as the ability to provide knowledgeable 

recommendations. 

• Recognize circumstances providing for increased exposure to fraud and define preventative 

internal control measures.  

• Demonstrate an understanding of current auditing standards and acceptable practices, as well as 

the impact of audit risk on the engagement. 

• Understand the audit process from the engagement planning stage through completion of the 

audit, as well as the rendering of an audit opinion via the various report options. 

• Apply cost accounting methods to evaluate and project business performance. 

•  

COURSE OUTCOME  

 

• Demonstrate an understanding of the taxation of individual income. 

• Apply appropriate judgment derived from knowledge of accounting theory, to financial analysis 

and decision making. 

• The student will experience real-world learning and application of skills via their internship. Note: 

Specific outcomes will vary by assigned internship experience. 

• Achieve all outcomes associated with the Adult Degree Completion program in Business 

Administration; and 

• Recognize and understand ethical issues related to the accounting profession. 

• Prepare financial statements in accordance with Generally Accepted Accounting Principles. 

• Employ critical thinking skills to analyse financial data as well as the effects of differing financial 

accounting methods on the financial statements. 

• Effectively define the needs of the various users of accounting data and demonstrate the ability to 

communicate such data effectively, as well as the ability to provide knowledgeable 

recommendations. 

 

 

 

 



 

                             

                   ACCOUNITNG FOR MANAGERIAL DECISION  

 

TOTAL HRS- 60  

SEM-III  
 
COURSE OBJECTIVE 

• Acquire knowledge about general aspects of business operations. 

• Describe the role of accounting information system and its limitations. 

• Explain the concepts and procedures of financial reporting, including income statement, 

statement of retained earnings, balance sheet, and statement of cash flows. 

• Identify the basic economic events most common in business operations and be able to 

report the events in a generally accepted manner, including the impacts of alternative 

accounting methods on financial statements. 

• Tabulate the basic differences between the Generally Accepted Accounting Standards 

(GAAP) in the United States and the International Financial Reporting Standards (IFRS). 

• Locate and analyse financial data from annual reports of corporations. 

• Identify cost classifications based on how the cost will be used: whether for preparing 

external reports, predicting cost behaviour, assigning costs to cost objects, or decision 

making. 

COURSE OUTCOME 

• Identify the costing method to use in custom situations and in mass-production situations 

and know how to apply those methods. 

• Identify various cost classifications based on how costs respond to changes in production 

levels, and how those changes affect managements’ decision to expand or reduce capacity 

levels. 

• Explain the critical trade-offs existing between total cost and sales volume in determining 

desired profit goals. 

• Prepare an income statement required for external reporting and a different one more 

useful to managers for managerial decision-making. 

• Evaluate business segments and the managers responsible for those business segments. 

• Prepare and evaluate operating as well as capital budgets. 

• Identify costs which may be relevant or irrelevant to a given management decision at hand. 

• Discuss the ethical constraints that guide a manager in pursuing his/her ultimate goal of 

maximizing the value of the firm. 

 

 

 

 

 

 



                                     STRATEGIC COST MANAGEMENT-I 

 

 

TOTAL HRS-60 

SEM-III 

 

COURSE OBJECTIVE 
 
 
 

 To enable the students to understand techniques used to control as well as reduce the 
cost.  

 To understand the basic techniques of costs like absorption cost and marginal cost.  
 To be able to analyse and evaluate variance analysis of cost ascertainment, Material 

Cost, Labour Cost and Overhead Cost.  
 To make students aware about to illustrate make or buying decisions helps in decision 

making.  
 To give knowledge about various accounting budgets related cash, fixed, flexible, 

purchase, production etc.,  
 To enable the students to understand the steps in the implementation of Activity Based 

Costing. 
 
 

Course Outcome: 
 

 Students have understood various methods and techniques of costing 

 Students are aware and able to solve accounting of marginal costing. 

 Identify the specifics of different costing methods  
 Students will be able to understood the various accounting budgets like cash budget, 

flexible budget etc.,  
 Students are able to understand steps in the implementation of Activity Based Costing. 

 Students are able to apply the various techniques to control the cost. 
 

 
 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                      



 
                                         DIRECT TAX PLANNING 
 
 
Total hrs-60 

 

 SEM-III 
 

Course OBJECTIVE 
 

The Objective of this subject is to expose the students to the various provisions of Income 

Tax Act 1961 relating to computation of Income of individuals.  
• To create awareness about tax structure and tax system in India  
• To make them understand brief history of income tax and Income tax authorities  
• To teach them how to determine residential status and incidence of tax  
• To create awareness about salary , allowances, perquisites and its taxability.  
• To teach taxability of house property its basis of charge exempted incomes from house 

property and deduction  
• To make the students to learn about income tax slab rate exempted incomes filing of 

income tax and self assessment  
• To make them understand how to pay tax, mode of payment, refunds etc.... 

 
COURSE OUTCOME: 
 

• Students learned about Indian tax structure, slab rate, calculation of tax liability, 

exemptions etc........ 

 

• They are able to determine residential status and incidence of tax 

 

• They learned about salary and its contents 

 

• They are able to calculate taxable income from salary 

 

• They understood the basis of charge of income from house property and they are able to 

calculate taxable income form house property 

  
 

 

 

 

 
 
 
 
 
 
 
 
 
 



 
                                                              YOGA AND LIFE  
 
 
Total hrs-60 

 

 SEM-III 
 

Course OBJECTIVE 
 

• Knowledge of classical and theoretical foundations of the field of Yoga Therapy 

• Critical thinking skills and science-based literacy to advance the evolution of Yoga Therapy as 

an integrative health practice 

• Knowledge of the teachings and philosophy of the yoga tradition, with diverse yogic 

perspectives on the structure, states, functions, and conditions of the body and the mind in 

balance (and out of balance), based on teachings of the Yoga Sutras, the Bhagavad Gita, and 

other relevant texts 

• Knowledge of classical theories of health and disease relevant to the practice of Yoga Therapy 

• Knowledge of human anatomy, and the interrelationships between systems of the body; 

knowledge of common pathologies and disorders of systems of the body, including familiarity 

with symptoms, condition management, illness trajectories, and related contraindications to 

yoga practices 

 

COURSE OUTCOME 

 
• Ability to communicate using common medical and psychological terminology, including the 

skill to discuss commonly used medications, supplements, and surgical procedures 

• Knowledge of models of human development, with the influence of familial, social, religious 

and cultural conditioning on health and healing 

• Knowledge of the interconnections between the body, the breath, the mind, and the emotions in 

the context of maintaining resilience and well-being 

• Ability to communicate effectively, to establish healthy therapeutic and professional 

relationships, and to implement effective teaching methods by adapting to unique styles of 

learning, providing supportive and effective feedback while evaluating and acknowledging the 

progress of the client 

• Skills to provide Yoga Therapy including: the skill to conduct an intake and assessment of the 

client and elicit the priorities and goals of the client; the skill to integrate information from the 

intake, evaluation, and observation to develop a working assessment of the client's condition, 

limitations, and possibilities; and the skill to determine which aspects of the client’s conditions, 

goals, and aspirations might be addressed through Yoga Therapy 

 

 

 
 
 
 
 
 
 
 
 
 



                                                           COMMODITY MARKET  
 
Total hrs-60 

 

 SEM-IV 
 

COURSE OBJECTIVE 
 
The objective is to provide students with a conceptual framework of stock markets and 
Commodity Markets, functionaries in these markets and their mode of trading.  

 To provide comprehensive Knowledge about working pattern of stock and commodity 
market,  

 To impart knowledge on the major regulatory authorized stock exchange centres of 
India.  

 To analyse the concept of speculation and services of depositories in stock market,  
 To realize the trading and settlement pattern of commodity market. 

 

 

Course outcome  
 Students are able to write the meaning ,classification, differentiation of Stock and 

commodity.  
 Students are capable to analyse the objectives and functions of SEBI, BSE ,and NSE 

Centres.  
 They also able to write about speculation and its types .  
 Students are capable to organize ,analyse the different market concepts and 

differentiations.  
 They understand the settlement pattern of Indian Commodity trading pattern. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

                CORPORATE REPORTING PRACTICES 
 
 
Total hrs-60 

 

 SEM-IV 
 

COURSE OBJECTIVE 

 To study about a set of high quality, understandable, enforceable and globally financial 
reporting standards based upon clearly articulated principles. 

 To Study about the procedures for accounting for assets and liabilities  
 To Make student know of financial statement is which information about the financial 

position, financial performance, cash flows and to assess the past and current position of an 
entity.  

 To study about the profitability and growth prospects and to assess the operational 
efficiency of the firm. 

 To study how to eliminate the differences in reporting standards and to produce a                   
level 

 To learn about international capital markets and to make a common platform for better 
understanding of accounting internationally. 

Course outcome: 
 

 Students are able to understand the international financial reporting standards.  
 They are able to understand the various accounting treatment for different assets and 

liabilities.  
 Able to prepare the income statement and know the income and expenses of the 

organization.  
 Able to prepare the financial statement of the entity and can analyse the financial position 

of the organization  
 They can prepare different groups of accounts to manage the resources for multiple users 

and to simplify administration. 

 They have knowledge about international capital markets 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
 

 

 

 

                               



                                              STRATEGIC COST MANAGEMENT-II 
 

 

Total hrs-60  

 

 

           SEM-IV 

 

Course OBJECTIVE: 
 

The Objective of this subject is to expose the students to the various strategic issues such as 

strategic planning, implementation and evaluation etc. and preparation of project reports. 
 

• To understand need and process of strategic management which helps in decision 
making.  

• Develop effective strategies and analyse the impact of external environment and 
internal environment in the organization..  

• To make students Implement and evaluate a strategic plan.  
• To expose students to the various issues such as strategic planning, implementation 

and evaluation etc and preparation of project reports.  
• To familiarize the students about the strategy evaluation and control  
• To expose the students to prepare strategic reports. 

 
Course outcome 
 

• Students have understood the need and process of strategic management  
• Student have understood the concept of environment and it its impact.  
• To make them prepare a strategic plan.  
• Students have understood about strategy evaluation and control.  
• To make students understand about key result area 

 

 

 

 
 

                                                   

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

                                                               GOODS AND SERVICE TAX 
 
 
Total hrs-60 

 

 SEM-IV 
 

COURSE OBJECTIVE 

 

 To make the students a Recent Reforms took in Indirect Taxation which is 
been replaced By GST.  

 For better understanding of GST ,Comparing Previous with current Taxation 
System (GST)  

 For better understanding the concept of GST in broad way in theoretical aspects 
with related examples.  

 For making students to understand the different models of GST i.e 
CGST,SGST,IGST and UTGST.  

 For better understanding of GST and its importance compared to previous 
indirect taxation by Central and State Govt.  

 For better understanding the GST how it is levied and how it Is assessed under GST Act.  
 To make them understand how GST is having importance for the country in and study 

in detail about GSTN Portal. 

 

Course Outcomes 

 

 Students to understand the Concept of GST from Basic to Advance.  
 Students are aware of GST rates and different Slab rates of GST with examples.  
 Have knowledge how GST is levied on goods and services.  
 Knowing how GST was implemented in India and its background.  
 To identify GST problems in assessing and levying of taxes on goods and services 

wit  
 To make students to have a detail study and capable and solve recent indirect 

taxation reforms. 

 

 

 

 

 

 

 
 

 

 

 

 

 

    
  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

P



PROJECT 

TOTAL MARKS-200  
 
 
Course Objectives: 
 

1. Increase, develop and apply computer knowledge.  
 

2. Gain project major skills.  
 

3. Develop skill at conveying activities and achievements.  
 

4. Work with others and on one’s own to purpose a goal.  
 

5. Decide and a agree with peers that what work moves all towards a goal.  
 

6. Sustain diverse acts with partners to complete a group projects.  

 

Course Outcomes: 
 

1. To know students individual measurements of activity and accomplishment.  
 

2. Learned to use of computer tools, visual aids, careful choice of titles and outlines, 

effort put into documents.  
 

3. Learn to communicate with others.  
 

4. Student can grow professionally by doing the course.  
 

5. Learned the project ideas and knowledge comes from preparation.  
 

6. Gain confidence at having conceptualized, design and implemented a working project 

with their team.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 



 


